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Mission:	Identify	Ad	Spend	Demo	
Objective:		Define	Audience		
Target:	TheBlaxTux.com	
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THEBLACKTUX.COM	
	
	

	
A	bounce	rate	means	in	percentage,	how	many	people	leave	immediately	after	viewing	one-page.		
The	data	above	reads:	TheBlackTux	retains	66.6%	of	its	traffic.		Visitors	on	average	stay	for	at	least	5	
minutes	and	view	5	pages	per	visit.			
	
	
	
	

	
The	core	group	demo	of	visits	is	college	men,	viewing	the	site	from	work.		Campaign	hours	from	9am	
–	5pm	Monday	through	Friday	seem	appropriate.			Male	targets	indicate	an	interest	in	men	
influencers.	
	
	
	

	
A	decrease	in	traffic	ranks	may	indicate	several	market	actions.		Competition,	lack	of	marketing	
strategy	/	implementation,	shift	in	management	and	or	etc	may	give	light	to	loss	of	50,000	spots.		
More	research	will	be	required	to	properly	identify.			
	
	
	

	
Competitors	listed	above	have	been	noted	to	absorb	percentages	of	their	market	share.		
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TheBlackTux	marketing	concentration	is	on	SEM.	Almost	half	of	their	traffic	comes	from	Google.	
	
	

	
A	proprietary	blend	336	keywords	have	been	marked	their	recipe	to	generate	search	traffic.		
Doubling-down	on	“tux”	alternatives,	“tuxedo	rental”	account	for	8%	of	their	leads.		A	long	tail	
keyword	phrase	may	be	the	back	door	to	this	stream	of	traffic.		Further	research:	search	terms.	
	
	
	

	
Approximately	7	thousand	unique	visitors	are	searching	for	terms	indicated	on	their	list	of	336	
reserved	keywords.		The	monthly	bill	is	estimated	at	$21k	per	month	based	on	the	price	per	click	
metric	in	contrast	to	competition.			The	chart	increase	is	of	spending,	each	dot	is	a	payment.		
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KEYWORDS:	PAID	SEARCH	(PARTIAL)	

	
To	keep	this	simple,	here’s	a	breakdown	of	the	above	cost	itemized.	
	
	
	
TARGETED	TERRITORIES	

	
American	customers	account	for	88.4%	of	their	product	distribution.	To	focus	a	budget	on	“tuxedo	
rentals”	to	male	college	alumni	that	work	in	the	United	States	between	the	hours	of	9am	–	5pm	
Monday	through	Friday	on	Facebook,	Google	and	LinkedIn	will	generate	useful	data	to	tailor	a	
campaign.		The	word	selection	and	ad	copy	will	determine	how	far	reaching	the	message	will	be.	
	
	
	
	
	
	
	



Competitive Analyst      
Market Research      Classified Report 

Creative	Atlanta	Advertising	Inc.	

Keyword	Analysis		
	
ONE	WORD	 	 	 																	 																		TITLE,	META	&	DESCRIPTION	

	
	
TWO	WORDS	

	
Based	on	the	available	data,	vulnerable	areas	rest	in	the	multiple	keywords	2	-	4	
	
THREE	WORDS	 	 	 	 	

				
Keywords	phrases	3	–	4	may	be	low	hanging	fruit	in	this	section.	
	
FOUR	WORDS	
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Keyword:	AD	Copy	

	
The	above	is	keyword	rich	ad	copy	text	TheBlackTux	performing	best,	responsible	for	current	traffic	
stats.		These	ads	are	also	indirectly	responsible	for	an	increase	in	organic	search	as	shown	below.		
	
	
Organic	Keyword	

	
To	keep	this	simple,	paid	traffic	is	the	focus	due	to	ability	to	scale.	
	
	
	

	
A	snap	shot	of	the	overall	traffic	exposure	of	the	domain	to	its	search	market.		Be	mindful	that	this	is	
a	raw	traffic	not	targeted	visitor,	measurements	provided	is	to	give	a	top-level	view.		To	be	clear,	it	
takes	thousand	of	hits	in	traffic	to	curate	leads.	
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		Above	is	a	similar	spreadsheet	to	a	paid	campaign.			These	results	are	almost	identical	to	paid	search	
terms,	which	indicates	PPC	campaigns	as	seeders	to	organic	search	results.		The	strategy	was	
implemented	over	a	sustained	period	of	time.	
	
		In	conclusion,	based	on	all	the	data	currently	available.		A	Facebook,	LinkedIn	&	Google	campaign	
focused	on	men	with	a	bachelor	degree	located	on	the	main	land	of	the	United	States	that	works	
standard	weekday	hours	seeking	a	“tuxedo”	might	generate	the	best	traffic	results.			A	budget	of	$5k	
will	be	required	to	complete	a	30-day	test	run	which	will	include	4	unique	ad	copy	runs	for	A/B	
testing.		The	bottom	line	cost	is	an	ad	spends	of	$67	per	day	for	each	channel	to	properly	gauge	
further	cost	of	acquisitions.	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
Prepared	by	DAVINCI	BARCELO	of	CAA	Inc.	delivered	on	February	27,	2017.	
	


